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Resistance and Persuasion
Explores the homogenization of American culture and the impact of the fast food industry on
modern-day health, economy, politics, popular culture, entertainment, and food production.
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Communication Mosaics: An Introduction to the Field of Communication
Salespeople, consultants, managers, executives, entrepreneurs. . . Influence is a crucial tool
for absolutely anyone seeking success and prosperity. But how can everyday people actually
become more influential? Maximum Influence unlocks the secrets of the master influencers.
Now in an all-new edition, the book combines scientific research with real-world studies,
presenting the most authoritative and effective arsenal of persuasion techniques ever. Author
and renowned expert Kurt Mortensen reveals the 12 Laws of Persuasion, explaining why each
law works, how to use it, and what to avoid. You will learn about the law of dissonance, the law
of contrast, the law of expectation-and nine other proven principles that consciously and
unconsciously propel people to act. You willalso discover how to: * Read anyone instantly *
Get people to trust you instinctively * Change minds easily * And convince anyone to give you
almost anything With new case studies and cutting-edge influencing techniques, this is the
ultimate guide to the art and science of getting exactly what you want-when you want.

Leadership
Book 1 of The Saga of Darren ShanA New York Times Bestseller Cirque Du Freak is the
frightening saga of a young boy whose visit to a mysterious freak show leads him on a journey
into a dark world of vampires. Author Darren Shan's vivid detail and original voice will have
young readers glued to their seats in terror. Filled with grotesque creatures, murderous
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vampires, and a petrifying ending, Cirque Du Freak will chill, thrill, and leave readers begging
for more.

Mission Directed
The Persuasion Handbook provides readers with cogent, comprehensive summaries of
research in a wide range of areas related to persuasion. From a topical standpoint, this
handbook takes an interdisciplinary approach, covering issues of interest to interpersonal and
mass communication researchers as well as psychologists and public health practitioners.
Persuasion is presented in this volume on a micro to macro continuum, moving from chapters
on cognitive processes, the individual, and theories of persuasion to chapters highlighting
broader social factors and phenomena related to persuasion, such as social context and larger
scale persuasive campaigns. Each chapter identifies key challenges to the area and lays out
research strategies for addressing those challenges.

Thinking Through Communication
"Learn the six psychological secrets behind our powerful impulse to comply." - cover.

The Exercise of Power in Communication
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In this volume of 15 articles, contributors from a wide range of disciplines present their
analyses of Disney movies and Disney music, which are mainstays of popular culture. The
power of the Disney brand has heightened the need for academics to question whether
Disney’s films and music function as a tool of the Western elite that shapes the views of those
less empowered. Given its global reach, how the Walt Disney Company handles the role of
race, gender, and sexuality in social structural inequality merits serious reflection according to
a number of the articles in the volume. On the other hand, other authors argue that Disney
productions can help individuals cope with difficult situations or embrace progressive thinking.
The different approaches to the assessment of Disney films as cultural artifacts also vary
according to the theoretical perspectives guiding the interpretation of both overt and latent
symbolic meaning in the movies. The authors of the 15 articles encourage readers to engage
with the material, showcasing a variety of views about the good, the bad, and the best way
forward.

Intellectual Property in the New Technological Age 2020
Reflecting the latest practices and developments from the field, PERSUASION: RECEPTION
AND RESPONSIBILITY, 13e, examines various aspects of popular culture--politics, mass
media, advertising, and the Internet--as they exemplify critical theories of persuasion.
Extremely student friendly, the lively Thirteenth Edition is packed with timely, real-life examples
of persuasion in action that help students apply what they’ve learned to everyday life. The new
edition offers expanded coverage of the impact of fast-growing social network media, while an
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increased emphasis on ethics ensures students consider ethical implications as they develop
their own persuasion skills. Proven author Charles U. Larson--a respected professor and
successful practitioner--weaves together persuasion theory, research, and ethics to help
students develop skills as critical consumers of all forms of persuasion as well as understand
their responsibilities as constant receivers of persuasive messages in today’s 24/7 networked
and media-saturated world. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.

Persuasion: Reception and Responsibility
What communication skills are essential in today’s global economy? BUSINESS AND
PROFESSIONAL COMMUNICATION IN THE GLOBAL WORKPLACE, Third Edition, provides
a strong theoretical foundation of organizational communication for the business and
professional communication course. Featuring coverage of the most up-to-date skill set
available, the book considers the rapid changes in professional communication due to the
global economy, advances in information technology, and an increasingly diverse workforce.
The authors’ engaging narrative style, the unique CCCD model (Choosing, Creating,
Coordinating, and Delivering) for building presentation competencies, and an integrated
companion website combine to provide today’s definitive resource on professional
communications. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
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Persuasion
Thank You for Arguing is your master class in the art of persuasion, taught by professors
ranging from Bart Simpson to Winston Churchill. The time-tested secrets the book discloses
include Cicero’s three-step strategy for moving an audience to actionÑas well as Honest
Abe’s Shameless Trick of lowering an audience’s expectations by pretending to be
unpolished. But it’s also replete with contemporary techniques such as politicians’ use of
“code” language to appeal to specific groups and an eye-opening assortment of popularculture dodges, including: The Eddie Haskell Ploy Eminem’s Rules of Decorum The Belushi
Paradigm Stalin’s Timing Secret The Yoda Technique Whether you’re an inveterate lover of
language books or just want to win a lot more anger-free arguments on the page, at the
podium, or over a beer, Thank You for Arguing is for you. Written by one of today’s most
popular online language mavens, it’s warm, witty, erudite, and truly enlightening. It not only
teaches you how to recognize a paralipsis and a chiasmus when you hear them, but also how
to wield such handy and persuasive weapons the next time you really, really want to get your
own way. From the Trade Paperback edition.

Sense and Sensibility
Experiencing Intercultural Communication: An Introduction
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Combining the latest developments in persuasion theory, research, and ethics, PERSUASION:
RECEPTION AND RESPONSIBILITY, 13E, International Edition helps readers develop skills
as critical consumers of all forms of persuasion. It presents persuasion by examining politics,
mass media, advertising, and the Internet as it challenges readers to consider how the
persuasion process is affected by today's 24/7 networked and media-saturated world. The new
edition offers an expanded emphasis on ethics as well as increased coverage of the impact of
fast-growing social network media. Packed with vivid illustrations and real-world examples,
PERSUASION: RECEPTION AND RESPONSIBILITY, 13E, International Edition demonstrates
persuasion in action and encourages readers to apply what they learn to everyday life.

Fast Food Nation
You can go after the job you want—and get it! You can take the job you have—and improve it!
You can take any situation—and make it work for you! Dale Carnegie’s rock-solid, time-tested
advice has carried countless people up the ladder of success in their business and personal
lives. One of the most groundbreaking and timeless bestsellers of all time, How to Win Friends
& Influence People will teach you: -Six ways to make people like you -Twelve ways to win
people to your way of thinking -Nine ways to change people without arousing resentment And
much more! Achieve your maximum potential—a must-read for the twenty-first century with
more than 15 million copies sold!
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Persuasion: Reception and Responsibility
Larson helps students become consumers of persuasion. The text presents persuasion
through the examination of various aspects of popular culture-politics, mass media,
advertising, and the information superhighway-as they exemplify and teach critical theories of
persuasion. Its focus on language and critical thinking are combined with readability and
current verbal and visual examples of persuasion in action. Woven throughout this framework,
coverage of persuasion theory, research, and ethics is consistently and repeatedly tied back to
the theme of the book-developing students to be critical consumers of all forms of persuasion.

The Law of Public Communication
Cirque Du Freak
This book explores the various choices speakers or communicators make when expressing
power relations in modern societies. The volume brings together several disciplines, such as
linguistics, sociology, communication studies and social psychology, to give insight into how
interactants co-construct different aspects of power in their everyday life.

Maximum Influence
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Law school case/text book covering intellectual property law. Volume I surveys philosophical
perspectives, trade secret law, and patent law.

Influence (rev)
The Law of Public Communication provides an overview of media law that includes the most
current legal developments today. It explains the laws affecting the daily work of writers,
broadcasters, advertisers, cable operators, Internet service providers, public relations
practitioners, photographers, bloggers, and other public communicators. Authors Kent R.
Middleton, William E. Lee, and Daxton R. Stewart take students through the basic legal
principles and methods of analysis that allow students to study and keep abreast of the rapidly
changing field of public communication. By providing statutes and cases in a cohesive manner
that is understandable, even to students studying law for the first time, the authors ensure that
students will acquire a firm grasp of the legal issues affecting the media. This 2017 Update
brings the Ninth Edition up to date with the most recent cases and examples affecting media
professionals and public communicators.

The Art of Deception
The Debater's Guide
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The Philosophy of Argument and Audience Reception
The sixth edition of Experiencing Intercultural Communication, An Introduction provides
students with a framework in which they can begin building their intercultural communication
skills. By understanding the complexities of intercultural communication, students will grow in
their professional endeavors and personal relationships. The unique backgrounds of coauthors
Judith N. Martin, a social scientist, and Thomas K. Nakayama, a critical rhetorician, bring a
distinctive perspective to this thought-provoking subject matter. The Connect course for this
offering includes SmartBook, an adaptive reading and study experience which guides students
to master, recall, and apply key concepts while providing automatically-graded assessments.
McGraw-Hill Connect® is a subscription-based learning service accessible online through your
personal computer or tablet. Choose this option if your instructor will require Connect to be
used in the course. Your subscription to Connect includes the following: • SmartBook® - an
adaptive digital version of the course textbook that personalizes your reading experience
based on how well you are learning the content. • Access to your instructor’s homework
assignments, quizzes, syllabus, notes, reminders, and other important files for the course. •
Progress dashboards that quickly show how you are performing on your assignments and tips
for improvement. • The option to purchase (for a small fee) a print version of the book. This
binder-ready, loose-leaf version includes free shipping. Complete system requirements to use
Connect can be found here: http://www.mheducation.com/highered/platforms/connect/trainingPage 10/23
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support-students.html

The Persuasion Handbook
Americans create 57% of the world's advertising while representing only 6% of its population;
half of our waking hours are spent immersed in the mass media. Persuasion has always been
integral to the democratic process, but increasingly, thoughtful discussion is being replaced
with simplistic soundbites and manipulative messages. Drawing on the history of propaganda
as well as on contemporary research in social psychology, "Age of Propaganda" shows how
the tactics used by political campaigners, sales agents, advertisers, televangelists,
demagogues, and others often take advantage of our emotions by appealing to our deepest
fears and most irrational hopes, creating a distorted vision of the world we live in. This revised
and updated edition includes coverage of the Clinton/Lewinsky scandal, recent election
campaigns, talk radio, teen suicide, U.F.O. abductions, the Columbine shootings, and novel
propaganda tactics based on hypocrisy and false allegations.

Persuasion in Society
PERSUASION: RECEPTION AND RESPONSIBILITY presents persuasion through the
examination of various aspects of popular culture -- politics, mass media, advertising, and the
Internet -- as they exemplify and teach critical theories of persuasion. The text's multi-chapter
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focus on language and critical thinking is combined with readability, a conversational
engagement with the reader, and current verbal and real-life visual examples of persuasion in
action. Persuasion theory, research, and ethics are all woven throughout the text to
consistently underscore the book's central purpose -- the development of critical consumers of
all forms of persuasion.

Persuasion
Persuasion in Society introduces readers to the rich tapestry of persuasive technique and
scholarship, interweaving rhetorical, critical theory, and social science traditions. This text
examines current and classical theory through the lens of contemporary culture, encouraging
readers to explore the nature of persuasion and to understand its impact in their lives.
Employing a contemporary approach, authors Herbert W. Simons and Jean G. Jones draw
from popular culture, mass media, and social media to help readers become informed creators
and consumers of persuasive messages. This introductory persuasion text offers: A broadbased approach to the scope of persuasion, expanding students’ understanding of what
persuasion is and how it is effected Insights on the diversity of persuasion in action, through
such contexts as advertising, marketing, political campaigns, activism and social movements,
and negotiation in social conflicts The inclusion of "sender" and "receiver" perspectives,
enhancing understanding of persuasion in practice Extended treatment of the ethics of
persuasion, featuring opposing views on handling controversial issues in the college classroom
for enhanced instruction. Case studies showing how and why people fall for persuasive
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messages, demonstrating how persuasion works at a cognitive level Highlights of this second
edition include: An extensively revised approach, written with the needs of today’s
undergraduate students in mind Contemporary examples, selected for relevance, currency,
and appeal Updated discussions of theory and research, including cognitive psychology and
neuroscience Current illustrations from advertising, politics, social movements, propaganda,
and other sources. To reinforce the topics covered in each chapter, discussion questions,
exercises, and key terms are included. Additional resources are available on the Companion
Website (www.routledge.com/textbooks/simons), along with materials for instructors, including
supplements for lectures and sample exam questions.

Communicating Science Effectively
This 1992 book explains how people acquire political information from elites and the mass
media and convert it into political preferences.

Communicating in Small Groups
Techniques of Propaganda and Persuasion
Christian school leaders need to reflect carefully on the leadership and governance processes
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that can best guide their schools. This book introduces a mission-directed governance system
designed to define educational ideals, focus leadership energies, advance the school, create
accountability, and measure results. While holding fast to essential positions of Christian faith
and educational philosophy, these ideas can help leaders of Christian schools more effectively
address purpose, priority, and organization through fresh approaches to governance.

Syntactic Structures
Science and technology are embedded in virtually every aspect of modern life. As a result,
people face an increasing need to integrate information from science with their personal values
and other considerations as they make important life decisions about medical care, the safety
of foods, what to do about climate change, and many other issues. Communicating science
effectively, however, is a complex task and an acquired skill. Moreover, the approaches to
communicating science that will be most effective for specific audiences and circumstances
are not obvious. Fortunately, there is an expanding science base from diverse disciplines that
can support science communicators in making these determinations. Communicating Science
Effectively offers a research agenda for science communicators and researchers seeking to
apply this research and fill gaps in knowledge about how to communicate effectively about
science, focusing in particular on issues that are contentious in the public sphere. To inform
this research agenda, this publication identifies important influences â€" psychological,
economic, political, social, cultural, and media-related â€" on how science related to such
issues is understood, perceived, and used.
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The Dynamics of Persuasion
Persuasion
REVEL™ for Communicating in Small Groups: Principles and Practices balances the principles
of small group communication with real-world applications. With an emphasis on practical
examples, technology, and ethical collaboration, REVEL for Communicating in Small Groups
helps readers enhance their performance in groups and teams, while giving them insight into
why group and team members communicate as they do. REVEL is Pearson’s newest way of
delivering our respected content. Fully digital and highly engaging, REVEL offers an immersive
learning experience designed for the way today's students read, think, and learn. Enlivening
course content with media interactives and assessments, REVEL empowers educators to
increase engagement with the course, and to better connect with students. NOTE: REVEL is a
fully digital delivery of Pearson content. This ISBN is for the standalone REVEL access card. In
addition to this access card, you will need a course invite link, provided by your instructor, to
register for and use REVEL.

Plugged in
The Dynamics of Persuasion has been a staple resource for teaching persuasion for nearly
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two decades. Author Richard M. Perloff speaks to students in a style that is engaging and
informational, explaining key theories and research as well as providing timely and relevant
examples. The companion website includes materials for both students and instructors and
expanding the pedagogical utilities. The sixth edition includes: updated theoretical and applied
research in a variety of areas, including framing, inoculation, and self-affirmation; new studies
of health campaigns; expanded coverage of social media marketing; enhanced discussion of
the Elaboration Likelihood Model in light of continued research and new applications to
everyday persuasion. The fundamentals of the book – emphasis on theory, clear-cut
explanation of findings, in-depth discussion of persuasion processes and effects, and easy-tofollow real-world applications – continue in the sixth edition.

The Psychosocial Implications of Disney Movies
Resistance and Persuasion is the first book to analyze the nature of resistance and
demonstrate how it can be reduced, overcome, or used to promote persuasion. By examining
resistance, and providing strategies for overcoming it, this new book generates insight into new
facets of influence and persuasion. With contributions from the leaders in the field, this book
presents original ideas and research that demonstrate how understanding resistance can
improve persuasion, compliance, and social influence. Many of the authors present their
research for the first time. Four faces of resistance are identified: reactance, distrust, scrutiny,
and inertia. The concluding chapter summarizes the book's theoretical contributions and
establishes a resistance-based research agenda for persuasion and attitude change. This new
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book helps to establish resistance as a legitimate sub-field of persuasion that is equal in force
to influence. Resistance and Persuasion offers many new revelations about persuasion:
*Acknowledging resistance helps to reduce it. *Raising reactance makes a strong message
more persuasive. *Putting arguments into a narrative increases their influence. *Identifying
illegitimate sources of information strengthens the influence of legitimate sources. *Looking
ahead reduces resistance to persuasive attempts. This volume will appeal to researchers and
students from a variety of disciplines including social, cognitive, and health psychology,
communication, marketing, political science, journalism, and education.

The Nature and Origins of Mass Opinion
Praised for its teachability, Thinking Through Communication provides an excellent, balanced
introduction to basic theories and principles of communication, making sense of a complex
field through a variety of approaches. In an organized and coherent manner, Thinking Through
Communication covers a full range of topics- from the history of communication study to the
methods used by current communication scholars to understand human interaction. The text
explores communication in a variety of traditional contexts: interpersonal, group,
organizational, public, intercultural, computer-mediated communication and the mass media.
This edition also offers new insights into public speaking and listening. This text can be used
successfully in both theory- and skills-based courses. Written in a clear, lively style, Trenholm's
overall approach-including her use of examples and interesting illustrations-helps both majors
and non-majors alike develop a better understanding of communication as a field of study and
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an appreciation for ways in which communication impacts their daily lives.

Business and Professional Communication in the Global Workplace
Persuasion
Packed with the latest research, theory, and real-world practices, COMMUNICATION
MOSAICS: AN INTRODUCTION TO THE FIELD OF COMMUNICATION, 8E provides a
thorough overview of the discipline as well as practical tools to help you maximize your
personal, professional, and public communication skills. It introduces the basic processes of
communication as well as explains how they are applied in specific contexts. In addition, every
chapter includes a section devoted to digital communication and social media. Important
Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.

Age of Propaganda
Leadership: A Communication Perspective has been at the forefront of university and college
leadership courses for nearly three decades, providing a compelling, authoritative introduction
to leadership as a communication-based activity. The new edition continues the tradition of
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excellence with an up-to-date treatment of theory and research combined with practical, realworld advice for improving communication competence and leadership effectiveness.
Relevant: The authors profile contemporary leaders and organizations like Alibaba’s Jack Ma,
Zappos’ Tony Hsieh, Facebook’s Sheryl Sandberg, Uber, The Container Store, Airbnb,
Chipotle, the Waffle House, Nordstrom, and Google. Their presentation balances current
scholarship and trends with historical perspectives to provide a fuller understanding of the
study and practice of leadership. Comprehensive: Leadership and followership are examined
in multiple contexts, including organizational leadership, public leadership, and leadership in
groups and teams. Topics new to this edition include transcendent followership, the leadership
skills approach, team coaching, escalation of commitment, invisible leadership, cultural
intelligence, trigger events, and resilience. Full-featured: Self-Assessments measure readers’
perceptions of personal leadership skills, communication style, cultural intelligence, motivation
to lead, and more. Case Studies examine leadership situations and pose thoughtful questions
that prompt students to apply their experiences and understandings. Research Highlights
summarize seminal and recent scholarship. Chapter Takeaways reinforce important concepts
and action steps. Application Exercises offer abundant opportunities to explore, practice, and
reflect on chapter content. Cultural Connections discuss leadership expectations and
behaviors in other cultures. Leadership on the Big Screen correlates chapter concepts with the
themes of popular films and documentaries.

Interpersonal Communication and Human Relationships
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Thank You for Arguing
Cover -- Half-title -- Title -- Copyright -- Dedication -- Contents -- Preface -- 1 Youth and Media
-- 2 Then and Now -- 3 Themes and Theoretical Perspectives -- 4 Infants, Toddlers, and
Preschoolers -- 5 Children -- 6 Adolescents -- 7 Media and Violence -- 8 Media and Emotions
-- 9 Advertising and Commercialism -- 10 Media and Sex -- 11 Media and Education -- 12
Digital Games -- 13 Social Media -- 14 Media and Parenting -- 15 The End -- Notes -Acknowledgments -- Index -- A -- B -- C -- D -- E -- F -- G -- H -- I -- J -- K -- L -- M -- N -- O -- P
-- Q -- R -- S -- T -- U -- V -- W -- X -- Y -- Z

The Age of Responsibility
Where is reality to be found: at the surface of things or behind it? Max Willem, a young art
student in Montreal at the end of the 1960s, becomes obsessed with outward appearances with makeup, costume, and masks of all kinds. For him, outward reality, and in particular that
of the opposite sex, is composed of many veils of illusion and artifice through which he must
see if he is to feel fully alive. At the same time, Max discovers his exceptional talent for art
forgery. Moving to New York, he becomes a tool in the hands of a powerful international ring
dealing in forged art, and suffers from the loss of his own artistic integrity. Himself seduced as
much a seducer, how can Max escape and redeem his artistic soul? In The Art of Deception,
Sergio Kokis has written a novel about mystification and illusion. His exuberant narrative
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provides a caustic insight into the undersides of art and of love.

Persuasion
Yascha Mounk shows why a focus on personal responsibility is wrong and counterproductive:
it distracts us from the larger economic forces determining aggregate outcomes, ignores what
we owe fellow citizens regardless of their choices, and blinds us to key values such as the
desire to live in a society of equals. In this book he proposes a remedy.

How To Win Friends and Influence People
This book approaches the topic of argumentation from the perspective of audiences, rather
than the perspective of arguers or arguments.
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